
A Comprehensive Guide to Blogging on
LinkedIn in 2023

Blogging is a powerful tool for personal branding and business marketing. LinkedIn, the
professional social networking platform, provides an excellent opportunity for bloggers to share
their thoughts and insights with a vast audience of professionals. In this guide, we will cover
everything you need to know to start blogging on LinkedIn in 2023.

Why should you start blogging on Linkedin?
Blogging has become a crucial component of modern marketing and personal branding. It is a
way to share valuable information, build relationships, and establish oneself as an expert in a
particular field. While many people choose to host their blog on a standalone website, LinkedIn
offers an excellent platform for blogging, especially for professionals. Here are few reasons why
you should start blogging on LinkedIn:



Reach a Large Audience
LinkedIn has over 700 million members worldwide, making it a massive platform for
professionals. By publishing blog posts on LinkedIn, you have access to a vast and engaged
audience of business leaders, entrepreneurs, and professionals from various industries.

Build Credibility and Authority
You can showcase your expertise and become an industry expert on LinkedIn by sharing your
knowledge and insights. Consistently writing and sharing informative blog posts can help
establish your credibility and authority, making others turn to you for information and advice.

Enhance Personal Branding
Blogging on LinkedIn allows you to showcase your personal brand and highlight your expertise,
which can attract new business opportunities, partnerships, and clients.

Drive Traffic to Your Website
By linking to your website in your blog posts, you can drive traffic to your site, increasing
visibility and potentially generating leads.

Boost Search Engine Rankings
Publishing blog posts on LinkedIn can also help boost your search engine rankings. When you
optimise your posts with relevant keywords, your content is more likely to appear in search
engine results pages.

Engage with Your Audience
Blogging on LinkedIn is an excellent way to engage with your audience and build relationships.
You can respond to comments on your posts, connect with other professionals, and participate
in conversations around your industry.

Blogging on LinkedIn is a valuable tool for professionals who want to establish their personal
brand, share valuable insights, and build credibility in their industry.

How to start blogging on Linkedin?
Starting blogging on Linkedin is an easy task. It does not involve any kind of complex steps. All
you need is a linkedin profile to start your blogging journey on linkedin. Follow the below steps
to start blogging on Linkedin :

Step 1: Create Your LinkedIn Profile
The first step in blogging on LinkedIn is to create a complete and professional LinkedIn profile.
Your profile should include a clear profile photo, a headline that accurately reflects your



professional expertise, and a summary that highlights your skills and experience. Be sure to
include your website or blog link in your profile, so readers can find more of your content.

Step 2: Start Publishing Articles
To start publishing articles on LinkedIn, click on the "Write an article" button on your LinkedIn
homepage. This will open the LinkedIn Publishing Platform, where you can create and publish
your blog post. Keep in mind that LinkedIn articles have a recommended length of 500-700
words.

Step 3: Choose Your Topic
When choosing a topic for your blog post, consider what your target audience might be
interested in. What problems do they have that you can solve? What insights or perspectives
can you offer? Remember that LinkedIn is a professional networking platform, so your blog
posts should be informative, insightful, and relevant to your readers' professional lives.

Step 4: Craft Your Headline
Your headline is the first thing readers will see, so it needs to be attention-grabbing and
informative. Your headline should clearly communicate the topic of your blog post and make
readers want to click through to read more. Keep your headline short and sweet, ideally
between 6-8 words.

Step 5: Write Your Blog Post
Now it's time to write your blog post. Use bullet points and subheadings to break up your text
and make it more scannable. Your blog post should be informative, engaging, and offer value to
your readers. You can also include images and videos to make your post more visually
appealing.

Step 6: Optimise for SEO

To increase the visibility of your blog post, optimise it for search engines. Include relevant
keywords in your headline and throughout your post. Use descriptive alt tags for your images
and include internal and external links to relevant content. This will help your blog post rank
higher in search engine results pages.

Step 7: Share Your Blog Post

Once you've published your blog post, it's time to share it with your network. Share your post on
your LinkedIn feed, as well as on other social media platforms. You can also include a link to
your blog post in your email signature and other online communications.
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Step 8: Engage with Your Readers

Engaging with your readers is an essential part of blogging on LinkedIn. Respond to comments
on your blog post and engage in conversations with your readers.

Step 9: Track Your Results

To measure the success of your blog post, track your results. LinkedIn provides analytics that
show you how many views, likes, and comments your post received. Use this information to
optimise your future blog posts and better understand what resonates with your audience.

Bogging on LinkedIn is a powerful tool for personal branding and business marketing. By
following these nine steps, you can create informative, engaging, and value-driven blog posts
that establish you as a thought leader in your industry. Remember to keep your sentences short,
use easy-to-understand words, and include subheadings and bullet points to make your blog
post more scannable

Tips to Keep in mind while blogging on Linkedin
● Use LinkedIn's publishing platform to share your insights and establish yourself as an

industry expert.

● Write attention-grabbing headlines that entice readers to click and read your blog posts.

● Incorporate visuals like images, infographics, or videos to make your posts more
engaging.

● Share your blog posts on other social media platforms to expand your reach and
increase engagement.

● Collaborate with other industry professionals to create guest posts or collaborate on
content.

● Use keywords and relevant tags to make it easier for people to find and discover your
blog posts.

● Keep your blog posts concise and to the point, while still providing valuable information.

● Experiment with different types of content like interviews, case studies, or opinion pieces
to keep your blog fresh and interesting

● Include a call to action at the end of your blog post to encourage readers to engage with
you or learn more about your work.



● Be consistent with your blogging schedule and post regularly to build momentum and
grow your audience.

Conclusion

If you're looking to establish yourself as a thought leader in your industry and connect with other
professionals, blogging on LinkedIn is a great option. The platform allows you to write longer
articles on a variety of topics, from business and marketing to technology and career
development. By sharing informative and interesting posts, you can build your personal brand,
gain credibility, and attract new business opportunities. Plus, LinkedIn's analytics tools make it
easy to see how well your posts are performing and adjust your content accordingly. Overall,
blogging on LinkedIn is a powerful way to showcase your expertise, engage with your audience,
and become a leader in your field.
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